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Exciting exhibits plus educational opportunities make L.A. Expo a “must see” for franchise shoppers
By Polly Larson

After the soul-shattering events
of 9/11, Lauren Brenner decided
to change her career as a Wall
Street trader for one that would
give her a chance to “put
something back into the world.”
The result was Pure Power Boot
Camp, the indoor obstacle
fitness/confidence concept she
will exhibit at the West Coast
Franchise Expo (WCFE) in Los
Angeles, Nov. 3-6.
Since opening its flagship
operation in New York City early
in 2004, Pure Power Boot
Camp has received so much
recognition, including a fivemonth stint for Brenner as
fitness contributor on the Today

Show; she decided to franchise
the concept. Pure Power offers a
program for individuals and a
team-building
course
for
corporations, both designed to
build physical skills and
emotional strength. Brenner said
the course has changed people’s
lives: “It is basically boot camp
meets ‘Survivor.’ You are doing
things you never would have
imagined yourself doing –
stepping out of your comfort
zone.”
Another first-time exhibitor,
GarageTek has grown to more
than 51 units since beginning to
franchise in 2002. “The WCFE is
our first foray into this type of
thing,” said Skip Barrett, director
of franchise development for the

garage organization franchise.
“Our concept needs large
affluent suburban communities.
Most of our franchisees are
‘golden parachutes’ from Fortune
500 companies, and I’m hoping
the WCFE will bring people like
that out.”

Barrett will speak at one of
several seminars and symposia
offered during the seminar for

people involved in franchising
and for those considering
investing in a franchise. Show
producer MFV Expos will
introduce special seminars this
year focusing on opportunities
for women, minorities and
veterans.
“How
to
Finance
Your
Franchise” is one of the most
popular seminars at the Expo.
Presented by Bernie Siegel,
president of Siegel Capital LLC,
the seminar offers practical
advice to prospective franchisees
on purchasing a franchise and
raising funds. “We try to explain
the process and the sources
people have – home equity,
leasing companies, retirement
funds, ‘Uncle Joe,’ and of course

A: I hope we can assume that you’ve carefully studied franchising as a productive use
of your client’s resources and that you’ve identified one or more franchised systems
that you believe offer your clients what they are seeking. If you haven’t, you need to
do that first. If those answers aren’t positive it won’t make any difference whether it’s
a trust or a corporation or a partnership or a sole investor; or whether payment is made
in cash, art or gold bullion.
If you’ve done that due diligence, the ball shifts to the franchisor. What reaction can
you expect to your unusual proposal?
Trusts can and do hold franchises. In many cases the trust arises when a veteran
franchisee wants to establish a trust for estate planning purposes and transfers the
franchise to a trust (with the approval of the franchisor), but ownership could lie in a
trust from the outset. The franchisor will need to be satisfied as to legal issues such
as transfers by trustees and the like. But the franchisor’s greatest concern will be: who
will be running the franchise? No matter what the legal form of ownership, the

Connect

franchisor will want to know: who is carrying my banner into the marketplace?
As to payment of the franchise fee with something other than cash, that is surely
unusual. There is no law which requires that a payment be in traditional legal tender,
but you can expect some raised eyebrows. The franchisor will almost certainly want
assurance that the art can be liquidated immediately, and will probably look to you to
have made those arrangements in advance. The franchisor’s principal focus will be on
whether the value of the art is equal to the fee charged, but may also have some
concern about disclosure of the transaction to other prospective franchises. (On the
other hand, perhaps the franchisor finds the world of barter appealing!).
Best of luck,
Philip F. Zeidman
DLA Piper Rudnick Gray Cary US LLP
1200 Nineteenth Street, NW
Washington DC 20036-2412
Telephone (202) 861-6676
Fax (202) 689-7643
Philip.zeidman@dlapiper.com
Editors Note: Philip F. Zeidman is one of the world’s leading franchise lawyers. He was
named Global Franchise Lawyer of the Year in 2005 and 2006 by The International
Who’s Who of Business Lawyers. His law firm, DLA Piper, has the largest franchising
law practice of any firm in the world and was named Global Franchise Law Firm of The
Year in the same publication.

By Matthew Shay, President
International Franchise
Association
Prospective small-business franchise
owners will have access to business
concepts that fit their qualifications,
personal goals and investment levels
when the West Coast Franchise Expo
gets underway in Los Angeles later
this week.
Scores of different
franchised brands, ranging from
household names to up-and-coming
concepts, will be on display at the Los
Angeles Convention Center during
the popular Nov. 3 to 5 exposition.
The educational and networking
event, sponsored by the International
Franchise Association, will enable
attendees to review systems’ products
and services while meeting company

America’s Freshest
Ice Cream!
For information on how to
own a Carvel franchise, email
request@focusbrands.com or
visit www.carvel.com.

See over 200 franchise concepts.
Every investment level.
Attend free seminars.
Register Today!
Sponsored by

Los Angeles Convention Center

This Friday 10am - 5pm
This Saturday 10am - 5pm
This Sunday 10am - 4pm

Roll with a
sweet franchise!

Find out how to be in business for yourself,
but not by yourself

representatives to answer questions
about franchises whose investment
levels begin at a few thousand dollars.
Workshops on starting and operating
a franchised small business are also
available to entrepreneurs who wish
to franchise their existing companies.
Participants can take advantage of
free

admission

to

West

Coast

Franchise Expo sessions and special
seminars for veterans, minorities and
women to learn about a sector that
spans

75

different

industries.

Franchising is a proven business
system that is vital to the U.S.
economy, generating more than 18
million jobs and $1.53 trillion in
economic output.

DO WHAT YOU LOVE.
LOVE WHAT YOU DO.
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with the right franchise – and
take charge of your future.

into franchising,” he said, “but
there is no other franchise
company getting into pet care.”
Also
making
a
return
engagement at the WCFE is
bp/ARCO Gasoline & ampm
Convenience Stores.
We
decided
to
come
back
because we think investors are
looking for strong branded
concepts such as ours,” said
Ben Amante, ampm vice
president
of
franchising.
“Because
of
franchising’s
explosive growth, there is a
shortage of iconic brand
franchises — those that are
household names.
Investors
are going to have to search
harder and wider to find them,
and that is going to lead them to
the Expo.”

THOUSANDS OF PROSPECTIVE FRANCHISEES
EXPECTED TO ATTEND LA EXPO

ASK VICTORIA?
Q: I am financial advisor to a family trust. The family is in the art business (see
website below). The trust is entertaining the notion of exchanging some of its art for
franchises; either new or already in operation. No particular geographic limitations, but
the trust has interests West of the Mississippi, primarily in the Midwest and So. Cal.
No price limitations. Can you offer guidance? With whom (principals only I presume)
should we be speaking? All of the art is original numbered limited editions; each piece
has certifiable (appraised) value and comes with Certificate of Authenticity and
Certificate of Title. Please call to discuss. Thank you.
J.R. Goergen
E-Mail: jgo@mn.rr.com
Web site: www.bascombronze.com

SBA,” Siegel said. A complete
list of seminars can be found at
www.wcfexpo.com.
Goddard
Systems,
Inc.,
franchisor of more than 160
Goddard Schools nationwide
returns to the WCFE this year.
Franchising since 1988, Goddard
is now introducing a new
franchise, Wellington Pet Care,
“caring for your best friend
whether for a day or a week.”
Goddard’s new booth will feature
both concepts.
Jeff Travitz,
director of franchise sales, said
the company decided to go into
the rapidly growing pet industry,
applying its many years of
franchising experience to the
new venture. “There are a lot of
people in the pet industry getting

Owning an AlphaGraphics franchise
puts you in the middle of the
growing, business-to-business visual
communications industry.

Call 1-800-955-6246 or visit
www.alphagraphics.com/franchise
Minimum investment of $300,000 (US)
with $75,000 (US) cash requirement.
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For information on how to own a Cinnabon
franchise, email request@focusbrands.com
or visit www.cinnabon.com.

Call: 201-226-1130 ext. 824 or visit: www.WCFExpo.com/USA

  
  

Present this ad and SAVE $10 off the onsite fee
Code: ADUSA

866-216-3272
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Ask Victoria ?
Do you have a burning question that you would like to ask a franchise
industry expert? Maybe a question about buying, financing or managing a
franchise business. Then write in to us at Ask Victoria?
W RITE TO : USATODAYFRANCHISING@COX . NET

FRANCHISORS….
If you want to expand your system ADVERTISE
HERE IN THE “Franchising Today” Section
EVERY WEDNESDAY

Call: 1-800-872-3433x4

TO PLACE AN ADVERTISEMENT IN FRANCHISE TODAY PLEASE CALL 1-800-872-3433 EXT 4

